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Diversity, equity and inclusion, known as DEIL, has become a lightning rod across all
sectors. As corporations, academic institutions and other public and private entities face

increasing scrutiny in today’s landscape, the future of many of these programs is uncertain.

From deleting DEI language on websites to eliminating diversity hiring goals, businesses
across the country have publicly walked back their policies. But despite the acronym
becoming politically charged, many companies continue their commitments to creating a
more equitable workplace. Language has begun to evolve, with phrases like “opportunity”
and “belonging” rolling out as anti-DEI sentiment escalates. Initiatives are being rebranded

and a focus is being placed on inclusion and culture rather than diversity.

So, call it what you want—it’s not the name that matters. It’s about doing the work to ensure
that programs that address social and economic disparities do not fall through the cracks.
Wherever companies have landed in this space, for whatever reason, it’s the impact that

counts. Here’s how we can continue this critical work in today’s divisive climate.



DEI 2.0

At a time when diversity in higher education is under attack, many universities are charging
forward. Here in California, five of nine University of California (UC) undergraduate
campuses are currently designated as Hispanic-serving institutions. Eight are Asian
American and Native American Pacific Islander-serving institutions. These designations,
according to UC, not only prepare "a more diverse student body for the state’s economy and
workforce," but also contribute to the economic and social well-being of the state.

And this initiative is helping bring more diversity to these schools. According to a 2019
overview of 10 years of enrollment data, Latinx undergrads comprise 24.8% of all UC
undergraduate enrollment, an 89.8% increase from fall 2009. In 2020, Latinx students
were the largest group of Californians admitted to UC schools for the fall academic term, a
critical turning point in the history of the system and a step closer to reflecting the changing

demographics in an increasingly diverse and global society.

New Name, Same Commitment

While some organizations are able to continue their DEI efforts unfettered, the reality is
that most are at a crossroads. A survey conducted by Resume.org, which surveyed 1,000
companies with DEI programs in 2024, found that one in eight companies planned to either
reduce or eliminate their DEI program in 2025, citing the political climate as the prevailing

reasomn.

Yet, this isn’t the end of DEI—because under a different name, it just might live on. Take
Google, which recently scrapped diversity hiring targets following executive orders. Despite
this shift, it continues to support employee-led networks that focus on specific affinity
groups, such as the Black Googler Network and Trans at Google.

At a time when corporations are coming under pressure, a change in name may be the only
way to ensure such programs can continue. There’s historical precedent for this transition,
too. In the 1960s, following the civil rights movement, we saw the emergence of
terminology like “affirmative action,” which blossomed into a broader concept of DEI as we
know it.

No matter what you call it, we need every company and academic institution to continue to
uphold the inherent meaning and intention behind DEI—an effort to provide equal

opportunity of access to everyone.

As demographics continue to shift, this need is more urgent than ever. And this shift is not
just limited to big cities. In February, our organization released an updated 2025 Equity
Profile that highlights Orange County as the 20th most diverse among the 150 largest
regions in the U.S. Of the 3.2 million residents, the majority (62%) are BIPOC (Black,
Indigenous or People of Color), a drastic shift from the 22% that called Orange County
home in 1980. Yet, despite a diverse population and a strong economy, Orange County still

faces inequities in areas including housing, income, health and more.



Addressing racial disparities yields benefits not just for individuals but for the entire
economy. If racial income gaps did not exist, the report projects that Orange County’s
economy would have been $97.4 billion stronger in 2022. This data is driving forward the
work of businesses and institutions in Orange County. They continue to persevere in every
way they can by participating in conversations and convenings that advance our shared
understanding of equity with the goal of addressing the root causes of homelessness, health

care inefficiencies, wage and employment gaps and more.

Because at the end of the day, DEI is about more than just words or a name—it’s about
taking action. Regardless of what your organization calls it, we need to create room for
individuals to thrive by continuing training, hiring practices, support services and other
programs through initiatives that are bridging cultural differences and building a workforce
that’s truly representative of our world.



